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Abstract: Previous studies have indicated that framing and way of questioning have impact on decision mak-
ing of the respondents. In this study, an experiment was carried out to find difference in satisficing of partici-
pants depending on question wording by using two kinds of questionnaire. One questionnaire includes
phrases with modifiers on describing commodities, while the other does not. First, satisficing of female uni-
versity students was measured by using eight commodities selected from their four psychological purses. As
a result, satisficing by decision for question with modifiers marked higher score than those without modifiers.
Thus the difference between decision makings of decision maker by framing and question wording is reaf-
firmed. Participants were divided into two groups, either high or low in their orientation toward perfection or
high-quality products, by using a scale of Consumer Styles Inventory. Then each group was analyzed sepa-
rately. As a result, a regression equation which estimates the group low in buying orientation was significant.
Among commodities which are inexpensive commodities alternatives, only cold remedy from psychological
purse for safety was under influence of description modifier. As a conclusion, it is verified that satisficing of
a decision maker which varies depending on question wording also shows different reaction in different com-
modity categories.





































































































































選択肢（高選択肢，低選択肢）×2修飾語（なし 1，あり 2）の 2要因混合分散分析を行った。図 1が示す通り，
修飾語の主効果が確認された（F（1,100）＝5.12, p＝.026, η2＝.05）。
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表 3の低選択肢商品 B から「完全主義，高品質志向」の購買志向の高群を予測する回帰式が有意傾向であった
（R2＝.170, F（4,47）＝2.411, p＝.062）。高群は，低選択肢商品 B の中で風邪薬のみに修飾語の有無による影響がみ
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